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BRAND OVERVIEW



About the SSOS

Mission

Supporting California's educators through a
cohesive network of resources, professional
development, and expert guidance to close
equity gaps and drive continuous
improvement for student wellbeing and
success.

Vision
To be an integral partner along every local

meets the dynamic needs of educators and
students.
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educational agency's journey towards excellence;
known for our coherent, collaborative system that




Core Values

1.  Equity: Commitment to closing equity gaps and ensuring all students, '
regardless of their background, have access to quality educational * *
resources and opportunities. .

2. Collaboration: Fostering strong partnerships with districts, COEs,
experts, communities, and educational leaders to enhance the collective * *
impact on student success.

3. Accountability: Holding ourselves responsible for delivering

measurable improvements in student outcomes and being transparent \\‘

in our operations and impact.

4. Continuous Improvement: Dedication to ongoing assessment and
enhancement of our services to better serve educators and students
across the state.

Empowerment: Enabling educators and school leaders with the tools,
resources, and knowledge they need to drive success in their local
communities.
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Full-Width Logo:
Best where horizontal space is abundant or the brand needs to “envelope” a whole page or screen



Condensed Logo:
Align the logo the boxes indicated on the left. Note that
alignment is based on the top of the word “CALIFORNIA”
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Colors

#26616F

Main Teal

#051635
Inky Purple

#143756
Dark Blue

#C6E5DB
Mint

#CB5B23

Brick

#FDDAS8C
Wheat
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TYPOGRAPHY




Headings

POPPINS EXTRA BOLD TYPEFACES
CAPS

Sub-Headings

FIRA SANS SEMI BOLD CAPS

Body Text

Fira Sans Normal




IMAGERY




Imagery

1. Diversity and Representation: Use images that represent the diverse population of California’s
schools. This includes diversity in race, gender, age, ability, cultural background, and educational
settings. Representation matters, especially in educational imagery, as it helps all people see
themselves as part of the community.

2.  Authenticity: Choose images that feel authentic and natural rather than overly staged. Authentic
visuals that depict real-life scenarios tend to resonate more with viewers, fostering a genuine
connection with your messaging.

3. Context and Relevance: Ensure that the imagery is contextually relevant to the services and
support SSOS provides. Images should directly relate to education, showing educators, students,
classrooms, or educational activities that align with your mission and activities.

4, Quality and Professionalism: High-quality images should be used to convey professionalism and
credibility. This includes using high-resolution photos that are well-composed and visually
appealing.

5. Consistent Style: Maintain a consistent visual style and tone throughout all imagery. Avoid
off-color icons or cartoony clip art.

6. Positive and Inspiring: Choose images that are positive and inspiring, reflecting the aspirational
aspects of education and the support that SSOS provides. Images should evoke a sense of hope,
progress, joy, and the positive impact of education.

7.  Accessibility: Consider the accessibility of your imagery. This includes providing alternative text
for images on digital platforms to ensure that individuals who use screen readers can understand
what is being depicted.

8. Legal Compliance: Ensure that all images used are either owned by SSOS or properly licensed,
and that they comply with privacy laws and regulations, especially when children are depicted.

Cut-Outs:

When possible, images should be edited in such a way to “spill out” onto the
slide, especially onto solid colors.




Voice and tone are particularly important because they
fundamentally shape how your organization's message is

perceived and can significantly influence engagement and trust

among your key interest holders. For an entity like the
California Statewide System of Support (SS0S), where the
Voice & TO n e mission and vision are centered around providing equitable and
effective educational support, the voice and tone can:

« Establish Identity

» Build Relationships
* Enhance Clarity
» Drive Engagement

* Promote Inclusivity



Voice & Tone:
Key Characteristics

Use Active Voice:
Active voice helps make writing direct and dynamic,
which can be more engaging for the reader.

Choose Simple Over Complex Words:

Opt for simpler words and phrases to ensure
readability and understanding across a broad
audience.

Be Positive and Empowering:

Focus on the positive impacts and empowering aspects
of the support SSOS provides, which can inspire
confidence and collaboration among stakeholders.

Incorporate Real Stories and Examples:

When appropriate, use real-life stories or hypothetical
examples to illustrate points and make the content
relatable.

Maintain Consistency Across All Platforms:

Whether it's in print materials, online content, or
spoken at events, the voice and tone should be
consistent across all platforms to reinforce the SSOS
brand identity.
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Professional yet Approachable

While maintaining a high level of professionalism, the tone should also
be warm, welcoming, and conversational to ensure it is accessible to a
diverse audience, including educators, administrators, and other
interest holders.

Inclusive and Respectful

Given the focus on equity and educational access, the voice should
be inclusive, using language that respects all cultures,
backgrounds, and experiences.

Supportive and Encouraging

Reflect the supportive nature of the SSOS by using language that is
encouraging, motivational, and positive. This reinforces the role of
SSOS as a partner in educational improvement.

Clear and Concise

Communications should be straightforward and easy to understand to
ensure that messages are accessible to all, regardless of their
familiarity with educational jargon.

Informative and Expert

Convey a sense of expertise and authority in educational support,
showcasing deep knowledge and evidence-based practices.



EDITORIAL GUIDELINES




WORD USAGE: e SSOS offers levels of
Use this not that support, not tiers of
support.






